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Course Specification
Course Code: IBP3317
 Course Title:   Export-Import Procedure and Management
Credits:   3(3-0-6)
Program: Digital International Business 
College of Hospitality Industry Management

Suan Sunandha Rajabhat University
(SSRUIC)

Semester:  1  Academic Year:   2021
Section 1  General Information
1. Code and Course Title :  
Course Code:
IBP3317
Course Title (English): 
Export-Import Procedure and 

Management
Course Title (Thai): 
ขั้นตอนการส่งออกนำเข้าและการจัดการ
2.  Credits : 3(3-0-6)
3.  Curriculum and Course Category  :
3.1 Curriculum:
Bachelor of  Business Administration, Program in Digital International Business, Revised in 2011
3.2 Course Category:


( General Education

( Required Course


( Elective Course


( Others …………….

4.  Lecturer Responsible for Course and Instructional    Course Lecturer (s) : 
4.1 Lecturer Responsible for Course:
Dr. Yingsak Vanpetch
4.2 Instructional Course Lecturer(s):  None

5. Contact/Get in Touch

Room Number  401 Tel. 088-044-9777 E-mail v.yingsak@gmail.com
6.  Semester/ Year of Study 
6.1 Semester: 1 Year of Study 2019
6.2 Number of the students enrolled: 30 students
7. Pre-requisite Course (If any)
         IBP1204 Principle of Marketing, and

         IBP 2311 Introduction to International Business 
8. Co-requisite Course (If any) 

Course Code: None Course Title: None 
9. Learning Location

          Building Number: College of Hospitality Industry Management

, Nakhon pathom Education Center 
Room Number: 410
10. Last Date for Preparing and Revising this Course: 
           15th December 2020
Section 2  Aims and Objectives
1.  Course Aims

At the end of this course, the student will reach to five domains in the following areas of performance : 

1.1 Morals and Ethics




(1) The ability to deliver or to complete a required task at or the appointed time,




(2) The ability to do the right thing according to morals and traditional values, beliefs and principles they claim to hold,




(3) The ability to make business decisions according to moral concepts and judgments.

 1.2 Knowledge


(1) The ability to understand business theories and solve case studies,


(2) The ability to analyze and solve real practical problems and issues,


(3) The ability to apply business knowledge integrated with other disciplines.
 1.3 Cognitive Skills




(1) The ability to gather and summarize information, and conduct research



(2) Self-study and sharing information to the class,




(3) The ability to solve problems from case studies
 1.4 Interpersonal Skills and Responsibility


(1) The ability to communicate in English

(2) The ability to use English to solve business problem,


(3) Initiate some new business ideas and have leadership.

 1.5 Numerical Analysis, Communication and Information Technology Skills

(1) The ability to use basic ICT skills and apply them to daily life,


(2) The ability to use statistics data to solve business problems,



 (3) The ability to use IT to search for new knowledge and apply numerical analysis in communication with emphasis on practical and real life experiences.
2.  Objectives for Developing / Revising Course (content / learning process / assessment / etc.)

Foreign market exploration, customs clearances and forwarding practices; detailed study of customs tariffs, duties and export-import premiums; commodity classification system of the Custom department; carrier selection decision making; management and organization of freight forwarding and customs clearance agencies; marketing communication for foreign products; management and organization of import and export departments of large commercial companies, relationship with financial and transportation intermediaries.
Section 3  Characteristics and Operation
1. Course Outline

(English):  Foreign market exploration, customs clearances and forwarding practices; detailed study of customs tariffs, duties and export-import premiums; commodity classification system of the Custom department; carrier selection decision making; management and organization of freight forwarding and customs clearance agencies; marketing communication for foreign products; management and organization of import and export departments of large commercial companies, relationship with financial and transportation intermediaries.

(Thai): การสำรวจตลาดต่างประเทศ พิธีศุลกากรและการปฏิบัติที่ส่งต่อ การศึกษารายละเอียดของภาษีศุลกากรหน้าและพรีเมี่ยมนำเข้าส่งออก ระบบการจำแนกสินค้าของกรมศุลกากรที่ผู้ให้บริการตัดสินใจเลือกจัดการและองค์กรของการขนส่ง การส่งต่อและหน่วยศุลกากร การสื่อสารการตลาดสำหรับสินค้าต่างประเทศและการจัดการองค์กรของหน่วยงานที่นำเข้าและส่งออกของบริษัท การค้าขนาดใหญ่มีความสัมพันธ์กับตัวกลางทางการเงินและการขนส่ง
2.  Time Length per Semester (Lecture – hours / Practice – hours / Self Study – hours) 
	Lecture (hours)
	Remedial Class
(hours)
	Practice/
Field Work/
Internship (hours)
	Self Study
(hours)

	48 hours
	-
	96 hours
	3 + (if any)


3. Time Length per Week for Individual Academic Consulting and Guidance 

(The lecturer responsible for course identifies the information, for example, 1 hour / week)

3.1 Self consulting at the lecturer’s office: Room Number: 401 Building: International College (Nakhonpathom Education Center/SSRU)
3.2 Consulting via office telephone/mobile phone: 088-044-9777
3.3 Consulting via E-Mail: v.yingsak@gmail.com
3.4 Consulting via Social Media (Facebook/Twitter/Line) line id: neal120
3.5 Consulting via Computer Network ( Internet/Web board): http://www.teacher.ssru.ac.th/yingsak_va/
Section 4  Developing Student’s Learning Outcomes 
1. Morals and Ethics

	1.1 Morals and Ethics to be developed

●
	(1) The ability to deliver or to complete a required task at or the appointed time,

	●
	(2) The ability to do the right thing according to morals and traditional values, beliefs and principles they claim to hold,

	●
	(3) The ability to make business decisions according to moral concepts and judgments.


1.2 Teaching Strategies

(1) The team of students reminds other team members to be on time,
(2) Provide an example of integrity in classroom such as no plagiarism,

(3) Provide a case study that explains business ethics.
1.3 Assessment Strategies

(1) Check student attendance every class,

(2) Evaluate from number of students who cheat during the examinations,

(3) Evaluate students’ responsibility on their participation in group projects.

2. Knowledge
	2.1  Knowledge to be developed

●
	(1) The ability to identify the business theories and describe important case study

	●
	(2) The ability to provide an analysis and provide the solution to real world problems,

	●
	(3) The ability to use business knowledge integrated with other disciplines



2.2 Teaching Strategies

(1) Use problem-based learning,

(2) Use cooperative learning techniques,

(3) Invite guest speakers who are expert in real business and business regulation.

2.3 Assessment Strategies

(1) Pop-quiz, midterm, and final examination,

(2) A group projects,

(3) Class presentations.
3.  Cognitive Skills
	3.1 Cognitive Skills to be developed

●
	(1) The ability to gather and summarize information, and conduct research,

	●
	(2) Self-studying and sharing information with others,

	●
	(3) The ability to solve problems from case studies


3.2 Teaching Strategies

(1) Group presentations,

(2) Participate in real competitions such as Business Plan Writing.,

(3) Problem-based learning.
4. Interpersonal Skills and Responsibilities   
4.1 Interpersonal Skills and Responsibilities to be developed

	●
	(1) The ability to communicate in English,

	●
	(2) The ability to use English to solve business problem,

	●
	(3)The ability to initiate some new business ideas and have leadership.


4.2 Teaching Strategies

(1) Allow students with work in unfamiliar situation with new team members.

(2) Practice business manner and how to deal with customers,

(3) Use advance business English to communicate in class and with lecturers.
4.3 Assessment Strategies

(1)  How students participate in teamwork,
(2) How students use advance business English in their presentation.
5. Numerical Analysis, Communication and Information Technology Skills

	5.1 Numerical Analysis, Communication and Information Technology to be developed

●
	(1) The ability to use basic ICT skills and apply them to daily life,

	●
	(2) The ability to use statistics data to solve business problems,

	●
	(3) Be able to use IT to search for new knowledge and apply numerical analysis in communication with emphasis on practical and real life experiences


5.2 Teaching Strategies

(1) Use case studies that allow students to implement their knowledge of statistics to solve business problems,

(2) Use activities such as encouraging students to show their work in an exhibition,

(3) Student will form a team and do the group projects that require two-ways communication and develop their social skills.
5.3 Assessment Strategies

(1) Evaluate the correct application of statistics to solve problems,

(2) Evaluate their ability to present their work in at a exhibition,
(3) Evaluate their ability to use software computer such as Photoshop doing their work
Remark: Symbol ● means ‘major responsibility’


  Symbol ○ means ‘minor responsibility’

                 No symbol means ‘no responsibility’

The above symbols were shown in ‘Curriculum Mapping’ of TQF 2. (Program Specification)
Section 5  Lesson Plan and Assessment
1. Lesson Plan
	Week
	Topic/Outline
	Periods
	Learning Activities and Medias
	Lecturer(s)

	1
	· Introduction to Export-Import Procedure and  Management

· Orientation
	3
	· Pretest

· Direct instruction and group discussion

· Student center: cooperative learning (round robin)
	Dr.Yingsak

	2
	Trade and International Trade Group

· Roles & Significant
· World Trade Organization (WTO)
· Trade Organization

· Common Forms of Barriers

· Types of Certificate of Origin
	3
	· Direct instruction and group discussion
· Student center: cooperative learning (round table)
	Dr.Yingsak

	3
	Business Operation in International Trade

· Types of Business Operation
· Internal Structure of Export-Import Business

· Types of Organizing

· Selection of Foreign Partners
	3
	· Direct instruction and group discussion
· Student center: cooperative learning (think-pair-share)
	Dr.Yingsak

	4
	Business Procedure for Entrepreneur

· Terms and Agreement

· Offer an Negotiation
· Export & Import Documentation
	3
	· Direct instruction and group discussion
· Student center: cooperative learning (game tournament)
	Dr.Yingsak

	5
	International Transaction

· Cash with Order(C.W.O.) 
· Cash Against Document (C.A.D.)
· Collect on Delivery (C.O.D.)

· Bill for Collection

· Open Account

· Consignment
	3
	· Direct instruction and group discussion
· Student center: cooperative learning (jigsaw activity)
	Dr.Yingsak

	6
	Letter of Credit (L/C)

· Definition
· Types of Letter of Credit (L/C)

· Letter of Credit Issuing Process

· Letter of Credit Amendment
	3
	· Direct instruction and group discussion
· Reading and answering practice

· Quiz on the e-learning website
	Dr.Yingsak

	7
	Credit Transaction Through Banks
· Trust Receipt (T/R)
· Purposes of T/R
· Process of Application for Shipping Guarantee
· Benefits of Shipping Guarantee
· Pre-Shipment Finance
	3
	· Direct instruction and group discussion
· Student center: cooperative learning (think-pair-share)
· Quiz on the e-learning website
	Dr.Yingsak

	8
	Midterm examination
	3
	· Paper test
	Dr.Yingsak

	9
	Export Transportation Management
· Types of International Transportation Business
· Types of Packing and Transporting Products by Container System 
· Types of Cargo Container
· Container Freight
· Export Procedures and Processes
	3
	· Direct instruction and group discussion

· Student center: cooperative learning (round robin)
	Dr.Yingsak

	10
	Import Transportation Management
· Mode of Transportation
· Import Procedures & Processes
· Import Tax & Fee Assessment
	3
	· Direct instruction and group discussion
· Student center: cooperative learning (think-pair-share)
· Quiz on the e-learning website
	Dr.Yingsak

	11
	International Merchandise Insurance
· Types of International Merchandise Insurances
· Insurance Form
· Insurance Premium

· Filing claims
	3
	· Direct instruction and group discussion
· Student center: cooperative learning (round table)
	Dr.Yingsak

	12
	International Exchange Rate
· Foreign Exchange Market
· System of Exchange Rate
· Types of Exchange Rate
· Proposal of Exchange Rate
· Gold Standard
· Currency Exchange Regulation
	3
	· Direct instruction and group discussion
· Student center: cooperative learning (rotating feedback)
	Dr.Yingsak

	13
	Export Market Research
· Definition 
· Exporting Decision Factors
· Scope of Marketing Research
· Types of Marketing Research

· Research Methods
· Marketing Research Process

· Importance of Marketing Research
	3
	· Direct instruction and group discussion
· Student center: cooperative learning (role playing)
	Dr.Yingsak

	14
	Strategy for Foreign Market
· Foreign Market Entry
· Marketing Activities Abroad
	3
	· Direct instruction and group discussion
· Student center: cooperative learning (rally robin)
	Dr.Yingsak

	15
	· Group Project
	3
	· Oral Presentation

· Report
	Dr.Yingsak

	16
	Make up class
· Examination Review


	3
	· Group discussion

· Post test
	Dr.Yingsak

	17
	Final Examination
	3
	· Paper test
	Dr.Yingsak


2. Learning Assessment Plan
	
	Learning Outcome
	Assessment Activities
	Time Schedule
(Week)
	Proportion for Assessment
(%)

	1
	Morals and Ethics
(1) The ability to deliver or to complete a required task at or the appointed time,

(2) The ability to do the right thing according to morals and traditional values, beliefs and principles they claim to hold,

(3) The ability to make business decisions according to moral concepts and judgments.
	(1) Open-end Questions

(2) Attendance criteria
(3) Short answer questions
	Throughout semester


	(1) S/U

(2) 10%

(3) S/U



	2
	Knowledge
(1) The ability to identify the business theories and describe important case studies,

(2) The ability to provide an analysis and provide the solution to real world problems,

(3) The ability to apply business knowledge integrated with other disciplines.
	(1) Mid-term examination

(2) Final examination
(3) Group discussion

	(1) Week 8

(2) Week 16
(3) Throughout Semester

	(1) 25%

(2) 25%
(3) S/U



	3
	Cognitive Skills
(1) The ability to gather and summarize information, and conduct research,

(2) Self-study and sharing information to the class,

(3) The ability to solve problems from case studies.
	(1) Short answer questions
(2) Essay questions
	(1) Throughout semester
(2) Throughout semester
	(1) 10 %
(2) 10 %

	4
	Interpersonal Skills and  Responsibilities   

(1) The ability to communicate in English,
(2) The ability to use English to solve business problem,
(3) Initiate some new business ideas and have leadership.
	(1) Question & answer

(2) Question & answer
(3) Open-end questions
	Throughout semester
	(1) S/U

(2) S/U

(3) S/U



	5
	Numerical Analysis, 

Communication and Information Technology Skills
(1) The ability to use basic ICT skills and apply them to daily life,
(2) The ability to use statistics data to solve business problems,
(3) The ability to use IT to search for new knowledge and apply numerical analysis in communication with emphasis on practical and real life experiences.
	(1) Question & answer


	Throughout semester
	(1) S/U




Section 6  Learning and Teaching Resources

1. Textbook and Main Documents
Daniels,J., and Radebaugh, L. (2004). International Business Upper Saddle River,NJ: Printice Hall

Seyoum, B. (2009). Export-Import theory, practices, and procedures (2nd ed) NY

Johnson, T. (2007) Export-Import Procedures and Documentation. Washington, David publishing

2. Important Documents for Extra Study 
1. http://www.wto.org
2. http://www.epinet.org

3. http://www.factmonster.com

4. http://www.census.gov

5. http://www.wisegeek.com
6. http://www.infoplease.com

7. http://www.unctadxi.org
3. Suggestion Information (Printing Materials/Website/CD/Others)
Section 7 Course Evaluation and Revising
1. Strategies  for Course Evaluation by Students 
1.1  Using survey questions to collect information from the students’ opinions to improve the course and enhance the curriculum.  The topics include:
(1) Content objectives

(2) The instructional materials

(3) Learning method and assessment

(4) Advisory method

1.2   Observing student’ behavior in classroom.
1.3   Interviewing student during classroom.
2. Strategies  for Course Evaluation by Lecturer 
2.1  Lecturer team observes the class and discusses the results as follow:
(1) The lecturer is well prepared for class sessions.
(2) The lecturer answers questions carefully and completely.
(3) The lecturer uses examples to make the materials easy to understand.
(4) The lecturer stimulated interest in the course.
(5) The lecturer made the course material interesting.
(6) The lecturer is knowledgeable about the topics presented in this course.
(7) The lecturer treats students respectfully.
(8) The lecturer is fair in dealing with students.
(9) The lecturer makes students feel comfortable about asking question.
(10) Course assignments are interesting and stimulating.
(11) The lecturer’s use of technology enhanced learning in the classroom.
2.2  The Director / Head of program constructs assessment items to evaluate four dimensions of lecturer’s competencies: teaching skills, organization and presentation of materials, management of the learning environment, and teaching attitudes.
3. Teaching Revision

Lecturer revises teaching / learning process based on the results from the students’ survey question, observation, suggestion, and classroom research.
4. Feedback for Achievement Standards

The evaluation is conducted by International College Administrator Committee in order to assessment process and grading.
5. Methodology and Planning for Course Review and Improvement
5.1  Revise and develop course structure and process every three years.

5.2  Assign different lecturers teach this course to enhance students’ performance.

Curriculum Mapping Illustrating the Distribution of Program Standard Learning Outcomes to Course Level
	Courses
	1. Morals and Ethics
	2. Knowledge
	3. Cognitive Skills
	4. Interpersonal Skills

and Responsibility
	5. Numerical Analysis, Communication and Information Technology

Skills

	Course Category:
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