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Published site link

https://sites.google.com/ssru.ac.th/tourismssru/home
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o Google Marketing Platform  Home

~ Google Accounts
https:/faccounts.google.com » ServiceLogin = web 3

Google Analytics Manage your Google
asetfiud. dwsunsldouauduaedu; A wiununiassianasdu. Ads accounts in Google
Marketing Platform.

Get started

® 000

Platform tools

Integration Center
Connect products
Administration

Manage users and settings
Recently visited

View recent data



_|| Analytics

Welcome to Google Analytics

Google Analytics gives you the free tools you need to analyse data for your business in one place, so you can
make smarter decisions.

Start measuring

All accounts » ampmy

Analytics mg cargo by ampmy ~ Q, Try searching "how to activate Google signals

+ Create « Admin

These settings apply to all users of this account and property. For settings apply only to you, go to My Preferences in the left navigation
Admin

ACCOUNT SETTINGS
My preferences

Setup Assistant

Account
Account settings ~ These settings affect your analytics account What's an account?

+ Account B3  Account details @ Y0  Account change history @
Account details 121 Account access management @ | Trash @
Account access managem... Y All filters @

All filters
Account change history FROPERTY SETTINGS
Trash . e
Property Data collection and modification
Property settings . These settings affect your property What's a property? These settings control how data is collected and modified

» Property BNl  Property details @ Z=  Datastreams

+ Data collection and modifica... 223  Property access management @ @ Data collection

» Data display “0)  Property change history (0] A, Dataimport

b s Fo Scheduled emails @ @ Data retention

. Analytics Intelligence search history @ Y Data filters
¢  Datadeletion requests

0 ® @ @ O @

Data display
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Account creation Property creation Business details Business objectives Data collection

Create an account

Create an Analytics account to collect and organize data. Accounts can access multiple data sources, using one or
more measurement IDs.

Account details

Account name (Required)
Accounts can contain more than one measurement ID.

[My New Account Name

Google Analytics is a business tool. Use it exclusively for purposes related to your trade, business, craft, or profession.

Account Data Sharing Settings @

Google processes your Google Analytics data only as required to maintain and protect the Google Analytics service, as set out in the Google Ads Data Processing Terms. The data sharing settings below allow you to customize whether the data that you collect in
Google Analytics may also be shared with Google for additional purposes.

The data sharing options give you more control over sharing your Google Analytics data. Learn more

[] Google products & services
Share your Google Analytics data with Google to help improve Google's products and services. Turning on this setting enables Google to better understand patterns of user behavior and expectation, and build features and functionalities that
would benefit customers across our products, such as improving the Google Ads system tools that you use to create, manage, and analyze your ad campaigns. Google will not use your data for its own ad personalization or ad targeting. If you
disable this option, data can still flow to other Google products linked to your property. Visit the product linking section in each property to view or change your settings.

Maodeling contributions & business insights
Enable features like predictions, modeled data, and benchmarking that can provide you with richer business insights when you contribute aggregated measurement data. The data you share (including information about the property from which
it is shared) is aggregated and de-identified before being used to generate business insights. Show Example

Technical support
Let Google technical support representatives access your Google Analytics data and account when necessary to provide service and find solutions to technical issues.
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Account creation Property creation Business details Business objectives Data collection

Create a property

To measure your web and app data, create a Google Analytics 4 property. Each property you create holds all your
measurement data for any selection of websites and apps you choose.

Property details

Property name (Required)

Reporting time zone ()

United States - (GMT-08:00) Los Angeles Time -

Currency

US Dollar (§) =

You can edit these property details later in Admin

Show advanced options

Back MNext



Describe your business

Help us better understand your business by answering the following.

Your input helps improve Google Analytics.

Business details

Industry category (Reguired)

Select one -
Business size (Required)

O Small - 1 to 10 employees
Medium - 11 to 100 employees

Large - 101 to 500 employees

GRONO

Very Large - 501+ employees

Back Mext

Choose your business objectives

For reports that are personalized to your business.

select the topics most important to you.

Generate leads
Analyze visitor metrics and attract new customers

Drive online sales
Analyze purchase behavior and get more sales

Raise brand awareness
Spread the word about your business

Examine user behavior
Learn how people use your site or app

Back

Get baseline reports

Multiple types of reports (this option can't be combined
with other options)

L]




Google Analytics Terms of Service Agreement

To use Google Analytics you must first accept the terms of service agreement for your
country / region.

United States -

Google Marketing Platform

Google Analytics Terms of Service

These Google Analytics Terms of Service (thiz "Agreement”) are entered info
by Google LLC ("Google") and the entity executing this Agreemeant ("You™).

This Anreement nnwverns Your Lse of the standard Gooale Analvtics (the

| also accept the Data Processing Terms as required by GDPR. Learn more

| Accept | Do Not Accept




Account creation

Choose a platform

Web

Skip for now

Property creation Business details Business chjectives

Start collecting data

To set up data collection for your website or app, choose from where you will be collecting data (the Web, an Android
app. or an i0S app). Next, you'll get instructions for adding a data collection tag to that source.

Learn more about data collection [

0 Android app

@ i0S app

Data collection



X Set up data stream

Set up your web stream
Website URL Stream name

https.¥ - www.mywebsite.com My Website

++ Enhanced measurement

Automatically measure interactions and content on your sites in addition to standard page view measurement. n
Data from on-page elements such as links and embedded videos may be collected with relevant events. You must ensure that no persenally-identifiable information will be sent to Google. Learn maore

Measuring: e Page views @ Scrolls @ Outbound clicks  + 4 more @

Create stream



Stream details

STREAM NAME
tourismssru

Events

STREAM URL

https://sites.google.com/ssru.ac.th/tourismssru

tourism ssru
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ect immediately after closing this dialog

Connect your site to a Google Analytics account to get
insights and metrics on usage. Learn more
Google Analytics tracking or measurement ID

[ Analytics Enable analytics
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Google Search Console Tools

Optimize your content with Search Analytics. See which queries bring users to your site. -

your content on Google. Submit sitemaps and individual URLS for ..

Improve your
performance on
Google Search

Search Console tools and reports help you
measure your site's Search traffic and
performance, fix issues, and make your site
shine in Google Search results
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Get Select property type

URL prefix

Domain )

« Only URLs under entered address
« Only URLs under specified protocol
« Allows multiple verification methods

* All URLs across all subdomains (m., www. ...)
« All URLs across htips or http
* Requires DNS verification

Example.com

Enter domain or subdomain

CONTINUE CONTINUE

LEARN MORE

CANCEL
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