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auamseusms (Product)

1 (Price)
Foanamssasinieanui (Place)
msaaasumsve (Promotions)
wdunansas (Positioning)
wmemsane (PSychology)
wusiiasmegsna(Partnership)
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mstauswmngsn (Participation)

msvesau (Packaging)

yana (People)
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yana (Mass Customization)

miamauuungudunus (Affinity Group Marketing
wse Club Marketing)

msamauuuaduawd (Frequency Marketing)
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