Chapter 1

of the Tourism Business
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Travel Agency or Tour
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Definition of "Tourism Business"
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e Tour Business / Travel Business 7 Travel Agency
refers to a business that operates in taking tourists to various
~ places. Sometimes called tour for short, leaving the (Starting

* Point) to (Destination) that tourists wanted

~® There are similarity to any other business such as

Manufacturer, Seller and Buyer




Definition of "Tourism Business"

® According to Section 3 of the Tourism Business and Guide Act ‘
B.E. 2008, means the business of organizing or providing |
services or facilitating travel, accommodations, food, beverages,

excursions or guides for tourists.

-| ® This does not include the vehicle rental business. Tour car rental,
transportation business, hotel business, restaurant business,
ticket agents or hotel sales representatives, therefore, the
aforementioned businesses are not a travel business but it is a

&.7', | Authorized Agent

® The tourism business must be organized as a business tour.
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Definition of "Tourism Business"

gwﬁ

® Business operations related to organizing, service,
facilitating travel, accommodation, food, excursions or
tour guide by means of "Tours" is important, which will

be tours both domestic and abroad.




Summary
. | ® Tourism business refers to a business that expects for a return of
profit in arranging for tourists to travel and visit tourist resources
or tourist attractions at various places specified by having

expertise in the business of organizing travel services,

accommodation, food, with or without a guide &

® Not included

Going to Kathin, Thod Pha Pa, field trips because it's not for

business.

® “Service fee" means "wages and expenses paid by tourists to
| tour business operators; for service management or facilitating
. travel, accommodations, meals and excursions in the form of a
lump sum payment"
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% Avenue Inter Travel Group Co., Ltd.
[INTER TRAVEL GROUP}

191 oymsdaunouwant 15U 22 Roviaufi 3 nuudau wovdau wauwsn Nnu. 10500
191 Silom Complex Building, 22 th.FL.,Unit 3, Silom Road, Silom, Bang Rak, Bangkok 10500
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02-108-8666
@avenuetour

www.avenue.co.th

@avenuetour

@avenuetour
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%
* Tourism Business % Acting as an element in the
* Transport Business o
. tourism industry .
* Accommodation 3
business % Acting as an intermediary to
* Food and . coordinate accommodation,
entertainment business t0d and t ot
: . ood and transportation
* Tour business and guide &
- |* Business selling % It is a distribution of income to
b souvenirs . .
8 ; other tourism businesses.
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The Importance of Tourism Business |

It is a connection between tourists or buyers and

Suppliers.

Help suppliers in finding the market and public relations

Help tourist in making decisions and help in bargain to

save cost

Allowing tourists to be able to travel to new tourist
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The Importance of Tourism Business

%y

® Encourage people to travel more as it's convenient
® Be an intermediary in selling tourism products.
® Generate income for entrepreneurs and the nation.

® Tourist who have little time can travel within the

specified period.

® Help to create jobs and build a career that lead to

the development of tourism in various fields.
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Online Travel Agency (OTAs)

* |s a service provider for booking
accommodation, hotels, air tickets including
various travel services in the form of a
website. Acting as an intermediary in
providing services for members to meet with
accommodation providers, plane tickets and
various travel services. OTAs will arrange the

reservation by offering special privileges and
special prices for members.
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Hotels Things to do Restaurants Flights Vacation Rentals Cruises More

g ; Popular destinations
4“ Where to spot the Northern Lights
Unlock the best of TripAdvisor

o Save your favorite travel ideas and
see them on a map

Get price alerts and deals 50 you

[ ]
can travel your way ; .
Tromso Reykjavik
o Askquestions and get answers
from travelers like you : SE |
i 2 Popular cruise destinations See all ,
; |'
Sign Up |
|
|
|
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Share your travel advice g |
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3 Restaurants, Dentists, Bars, Beaut,
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& yelp.com
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Yelp.com

Hey there, we've updated our Terms of Service and Privacy Policy. Take a look to see what's new.

ﬁ Keep your kitchen running smoothly

Write a Review Events Talk

Find purgers, barbers, spas, handymen...

it

Restaurants
Coffee & Tea
Burgers
Delivery
Takeout

Reservations

) Waitlist

Plumbing Leak Detection

Near San Francisco, CA

# Home Services ~

in Town

€} Delivery

Close

24 Hour Plumbers
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X | €Y PowerPoint Presentation

8 ascendtravel.com/landir
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We make your life SIMPLE

Ascend Travel is travel and expense management solution.

Get Started .

By clicking “Accept All Cookies”, you agree to the storing of cookies on your device to enhance site navigation, analyze site usage, and assist in our marketing efforts. Accept All Cookies
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OTA Tourism Platform (THAI)
% Sure2Trips.com

* Thai OTA like Sure2Trips with Suwadee
Pachariyangkul, founder and CEO which announced

that Sure2Trips is Intelligent Tourism Platform %
Booking Online B2B2C or Platform Online for tourism

and travel, Travel Agent or person who registers the
domain name has a valid electronic registration. Able
to apply for business and recommend selling online
travel products and services, both B2B2C.
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Sure2Trips.com is Online Marketplac

 The platform has the ability in a international
standard that able to compete with other famous
platform in term of price and technology as it has
gather altogether 1.5 million hotels all over
Thailand main cities and 40 thousand hotel
overseas and still not include service activities
and tours in Thailand and abroad. It is considered
an online marketplace for customers to choose to
shop at special prices. Products come from
professional entrepreneurs from hotel operators,
car rentals and etc
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Travel Technology Service Providers

Travelars
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Hotel remits applicable
taxes on hotel room
Iriformation

OTAs do not buy, sell or operate hotel rooms. provided by

Tax
OTAs provide marketing and technology services Collector

TRAVEL
that benefit consumers and hotels, and promote
: RN

travel and tourism by making travel less expensive

and easier to search, compare and reserve. traveltech.org
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* Tourism For Specific purpose
* Tourism for Special Interest 5
* Niche Tourism
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Niche Tourism

e is tourism for a specific group or tourists in
sub-market groups, which will have tourism
products or services that can be adjusted
according to the needs or interests of the

tourist groups
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UrbanTourism ~ Senior Tourism Cultural Ecoturism HealthTourism  CyclingTourism |
Tourism
Rural Tourism  Youth Tourism Heritage Agrotourism  Educational BikerTourism
Tourism Tourism
Marine Tourism  Gay/Leshian Gastronomy FarmTourism  SportTourism  Rail Tourism
Tourism Tourism
Geotourism WomenTourism  Religious ~ Nature-based  Adventure CoachTourism
Tourism Tourism Tourism
AlpineTourism  Backpacker Festival SlowTourism  Cruise Tourism
Tourism Tourism
Film Location ArtTourism Volunteer
Tourism Tourism
Music Photographic |
Tourism Tourism |
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The Most Important Aspect of the Travel Business
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Prepaid Prearrange
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The most important characteristics of the tourism business are 2

factors:

%y

® Must pay for the service before receiving the goods or services

(Prepaid) means that the customer or tourist who is the buyer

must pay for the service before receiving the service.

~

f Must be managed in advance (Prearrange) before the customer -
receives the service, meaning tour items or tour elements such
as transportation, accommodation, food, tourist attractions
which the presenter or tour service needs to be managed or

prepared first. When it's time, tourists can use the service
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Such important features cause.....
%y
® Realizing that every travel business should focus on trust

(Reliability) from customers that are given to the company.

® The companies must try to make customers trust and must

~

try to arrange a tour that will create the utmost satisfaction for -

the tourists.

~® Therefore, selling tours is like selling uncertainties or selling

dreams to create happiness for customers.

‘Selling Holidays is like selling dream’
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Although the nature of travel sales or tour sales will be a
% | service sale. However, if considering the components of the service, it Q
will be found that .... The tour service has 2 components.

® Physical Element : Things that we can experience, such as
seats on the plane, rooms, food to eat, but must not forget that
customers can not take it as their own, indicating that the
interaction between the seller and the service provider. It is
therefore a matter of convenience rather than being a product.

| ® Mental Element : Refers to things that satisfy emotional or
mental needs, such as folk culture in tourist destinations //
historical landmarks or world heritage sites // local way of life that

fi tourists visit.
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Physical Element









Mental Element
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1) gsRanARsIENsLTigavIagsnanadsudn1sidias (Tour
Wholesaler / Tour Operator) means a business that purchases
various travel services (Tourism Product) from travel service
manufacturers (Tourism Supplier) such as buying tickets to visit
attractions, show tickets, booking rooms, making restaurant
reservations, and then producing a tour program by bringing the
average cost per person and then plus the desired profit in order
to determine the selling price in the form of a package tour
program. Which the price is cheaper than the tourists buying

themgelves because it is a contract rate
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Traditional Linkage

" Airlines, Trains,

Cruise, Coaches

‘Hotels, Inns,
Resorts

Restaurants

, - ————— Independent
e B | Tours % from  m—
. e — suppliers _«
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- agency or entertainment agent

2). Travel agent

A business that acts as an agent for a wholesaler of ~ /
travel services in helping to sell tour services in a package to
another customer by receiving a monthly commission or return
or may organize their own tour programs and then sell them to

customers.

May also represent other travel service providers at the

same time, such as an airline agency, hotel agency, restaurant




The difference between travel agent and tour operator

“F  Tour Operator [::,

Tour operators plan, arrange,
sell, advertise, and operate
tours.
They deal with finer details of
Hotet the trip like lodgings, meals,

tickets etc.

J

) s

J Their job ends when you
return home from the vacation.
|
)







