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A business entity is an organization
that uses
economic resources or inputs to
provide
goods or services to customers in

exchange for .
money or other goods and services.
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3 Types of Business

1. Service Business;
This business provides intangible products.

2. Merchandising Business;
This business buys products at wholesale
price and sells the same at retail price.

3. Manufacturing Business;
This business buys products (using them as
materials in making a new product).




Intangible Products of Tourism
Bookings of accommodations, theatres, and at various sites.
Tourists’ experience by visiting a destination, eating at a
restaurant, or performing an activity.

Tourists’ memory which is created by storing the details of
events and experience on the tour. The high degree of
satisfaction or dissatisfaction is often stored as a long term
memory.

Transportation of tourists and their luggage from one place to
another
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1. The activity or practice of touring, % &

especially for pleasure. Q o

2. The business or industry of Q%
providing - =
information, accommodations, %

% transportation,and other services to&

tourists. & U %

3. The promotion of tourist travel,
especially for commercial purposes.
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