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Positive
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Admit your failure
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Learn and forgive life
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Have a Goal

:
Avoid Toxic People

Focus to own value
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Lower Expectations

Do what you want to do

O

Never stop Learning
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(Belongingness and Love)

ANNFaINsANNUAIUADR Y
(Security, Safety, Stability)
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People grow older, birth

days stay the same
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Which Generation Are You From?
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HHII!I Illllllll[llg Generalion X Generation Y BENEHATIUNZ

(1946-1960) (1961-1980) (1981-1995) after 1995)
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What separates Generation Y from X

How old is each generation?

A common source of confusion when
labeling generations is their age. Gene
rational cohorts are defined (loosely)
by birth year, not current age.
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BABY BOOMER

Baby Boomers GENERATION

Baby boomers were born between
1946 and 1964. They're currently
between 56-74 years old
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KASASA

Baby Boomer

Birth Years: 1946 to 1964
Current Age: 56 to 74
Size: 71.6 million

Media Consumption: Baby boomers are the biggest consumers of traditional
media like television, radio, magazines, and newspaper. Despite being so
traditional 909%o of baby boomers have a Facebook account. This generation has
begun to adopt more technology in order to stay in touch with family members
and reconnect with old friends.

Shuping Events: Post-WWiIl optimism, the cold war, and the hippie movement.

Finances: Managing retirement with life expectancies on the rise.



rn between 1965
and 1980 and are currently
between 40-55 years old
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Generation X

KASASA

Birth Years: 1965 to 1979
Current Age: 40 to 55
Size: 65.2 million

Media Consumption: Gen X still reads newspapers, magazines, listens to the
radio, and watches TV (about 165 hours' worth of TV a month). However, they are
also digitally savvy and spend roughly 7 hours a week on Facebook (the highest
of any generational cohort).

Shaping Events: End of the cold war, the rise of personal computing, and
feeling lost between the two huge generations.

Finances: Carrying the highest debt load ($142K) while still raising children and
saving for retirement



GenY, o0 ennials, were born between 1981 and 1996. They are
currently between 24-39 years old

Gen Y.1 = 25-29 years old
Gen Y.2 = 29-39
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KASASA

Millennials (Gen Y)

Birth Years: 1980 t0 1994
Current Age: 24 to 39
Size: 72.1 million

Media Consumption: 959% still watch TV, but Netflix edges out traditional
cable os the preferred provider. Cord-cutting in favor of streaming services is the
popular choice. This generation is extremely comfortable with mobile devices
but 329% will still use a computer for purchases. They typically have multiple
social media accounts.

Shaping Events: The Great Recession, the technological explosion of the
internet and social media, and 9/11,

Finances: Massive student debt couses this generation to delay major
life purchases.
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were born between 1996 and 2015. They are cur
rently between 5-24 years old
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KASASA

Birth Years: 1996102015
Current Age: 5 to 24
Size: 68 million

Media Consumption: The average Gen Zer received their first mobile phone at
age 10.3 years. Many of them grew up playing with their parents’ mobile phones
or tablets. They have grown up in a hyper-connected world and the smartphone
is their preferred method of communication. On average, they spend 3 hours a
day on their mobile device.

Shuping Events: Smartphones, social media, never knowing a country not at
war, and seeing the financial struggles of their parents (Gen X).

Finances: Similar to Gen X (their parents) in financial attitudes, but wanting to
avoid debt after seeing Millennials struggle.



UoNo NIWo :

A
3

Ju tios  1govian
3130} '

nou
H1ADUS gen

1HU
MU

](S r] N ﬁ INOHA) A.A.

1995 - 2009°

JOURIJTU e
c HalgJiu

S2Q1SD oanud nazH2(e .

*msduaaisundonadns)

00JN1SSN




2geaLe - 9 Undolounin
WAanaY © 2553 150 2010

U
o o/

JoiAdutusnayuiaitAnannwauiidonyunn
- fiantloy ARUNDT kifosAusuuNNWNTUdU
- SuaUnsnifianoa AucawaluladauusiAn Bouduunn tuuamainany

Y

- agAudsmuvuiion Juuldufuauinailon duirsdunsiasuulag

9

- ifodpuaranuaanusin fuuanusaiEviula fawssnansanudisaiazin
Tdsrauanugisasausionysatos



ssmnmmuan‘nb

1anlned UEJUlﬂEDlUJOUSﬂUU'IﬂUU



INSUANDJNYI
g9JAU

Onusldurviu |
21aravns
s:K310nsSU
1auN1v

2onWuIGunvivgo
QakuwhliAouIUuREsn
UINNIAKUIYTDAD

idofivaKue
2:18381auniidudas
Audavinadauninay

as:KUunI
wans:nu

~ Gaudvinadou

10ulodudrAny
Adovwostun
iloo2nIdun1v




[T

Thank you



