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4.mua Business Model

Value proposition NIAINDUATUANNARATU/ 1iTN13
Market segment- N1INNUALILUAIAANA
Distribution channels  nslddasnnenisanaimiing

Customer relationship  nisafsanudunusiugnan

Value configurations NN3ARAAIININENIVBIFINABEINIHTTANTNIN
Core capabilities NINANNATNITO/ANTN UYWL AL
Partner network NNINLATATE FUAIL

Cost structure N9 lalAsaas 9N

Revenue model n19aiegiuuniauae laaedgsna
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