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Introduction to
Business Ethics

Business ethics refers to moral principles and values that guide the
behavior of individuals and organizations in the business world. It is about
making ethical decisions and acting in a responsible and socially conscious

manner.
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Importance of Ethics in Tourism,
Hospitality, and Events

1 Trust & Reputation

Ethical behavior builds trust with
customers, employees, and
stakeholders, leading to a positive

reputation and sustainable growth.

3 Customer Satisfaction

Ethical businesses provide high-
quality products and services that
meet the needs and expectations of
their customers, resulting in

satisfaction and loyalty.

Sustainable Development

Ethical practices in tourism,
hospitality, and events promote
responsible tourism and contribute to
the preservation of natural resources

and cultural heritage.

Employee Morale

A strong ethical culture fosters a
positive work environment where
employees feel valued and motivated,
leading to increased productivity and

job satisfaction.
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Fundamental Concepts
and Principles of Ethics

Integrity Responsibility
% Acting in accordance with Taking ownership of actions
BUSINESS @¢ a) moral principles and values, and decisions, being
ETHICS E } being honest and transparent in accountable for their
© BEHAVIOR all dealings. consequences.
Fairness Respect
cnorc Treating everyone equally and Treating individuals with
fairly, regardless of background dignity and consideration,
e or status. valuing diversity and cultural
differences.
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Historical Background and Evolution of
Business Ethics in Tourism, Hospitality,
and Events

1 Early Tourism
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Early forms of tourism were largely unregulated, with a focus on pleasure and exploration.

Ethical concerns were minimal.
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- 3 Sustainable Tourism Movement

The growth of mass tourism led to increased pressure on resources and local communities,

raising ethical issues related to environmental impact and cultural sensitivity.

The sustainable tourism movement emerged in the late 20th century, advocating for responsible

tourism practices that minimize environmental and social impacts.

4 Corporate Social Responsibility

The concept of corporate social responsibility gained prominence in recent decades,

encouraging businesses to integrate ethical considerations into their operations.
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Ethical Considerations in Tourism Industry

Environmental Impact Cultural Sensitivity Social Responsibility

Minimizing pollution, conserving Respecting local customs and Promoting fair labor practices,

natural resources, and supporting local traditions, avoiding cultural respecting human rights, and

communities. appropriation, and supporting local supporting sustainable development
businesses. initiatives.
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Ethical Practices in Hospitality
Management

Employee Treatment

1 Fair wages, safe working conditions, and opportunities for professional

development.

Establishing Ethical Recruitment
Practices in the Hospitality Industry

Guest Privacy

2 Protecting guest information and ensuring their privacy is respected.

@IOM B Sustainability Practices

3 Reducing waste, conserving energy, and using sustainable materials.

Community Engagement

4 Supporting local communities and contributing to their well-being.
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Ethical Challenges in Event

Planning and Execution

Sustainability

Accessibility

Transparency & Accountability

Minimizing waste, using eco-
friendly materials, and
promoting responsible event

practices.

Ensuring that events are
accessible to all attendees,
regardless of their abilities or

disabilities.

Being transparent about event
costs and sourcing, and holding
event organizers accountable for

their actions.

1. Assess and quantify
the current state of
ethical culture

How Can HR Shape
Ethical Organizational
Culture?

2. Connect culture
metrics to business

5. Create a culture
outcomes

of speaking up

3. Ensure an inclusive 4. Equip all employees
culture that creates f.‘o con's[der ethl'cs
opportunity for all in decision-making
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Stakeholder Perspectives on

Business Ethics

o
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Customers

Customers expect ethical behavior from
businesses, including fair prices, quality

products, and responsible practices.
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Community

Communities expect businesses to
contribute to their well-being,
supporting local initiatives and

minimizing environmental impact.
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Employees

Employees seek a positive and ethical
work environment, where they feel

valued and respected.

A

Investors

Investors look for companies that
operate ethically and responsibly, as it
contributes to long-term value and

sustainability.
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Implementing Ethical Frameworks in
Tourism, Hospitality, and Events

) . ) 1 Code of Ethics
Appendix ¢: Ethical Decision Making Model Flowchart
m e Developing a clear code of ethics that outlines the organization's values and ethical
principles.
2 Ethical Training

Providing employees with training on ethical decision-making and the organization's code
of ethics.

i 3 Ethical Reporting Mechanisms

:ST';;.":.@:;;M.W.NW. e Establishing mechanisms for employees to report ethical concerns or violations without

* How does this relate to the ASAE Standards of Conduct

fear of retribution.

ASAE Ethice Committee Doclsion Making Framowork Flowchart - April 7, 2016

A Stakeholder Engagement

Regularly engaging with stakeholders to understand their expectations and concerns, and

ensuring their voices are heard.
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Ethical Behavior
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Conclusion and Key Takeaways

Business ethics is essential for sustainable and responsible operations in tourism, hospitality, and events. It fosters trust, builds

reputation, and contributes to a positive impact on society and the environment.
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Ethical Behavior
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