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Course description 

Digital entrepreneurial concepts: characteristics of successful entrepreneurs, ideas generation, 

techniques for starting new business, business plan, issues for growth and development, efficiency of 

internet start-ups. 

Evaluation: Auto-graded quizzes 

Available credit transfer 

DIB3209 Principles of Digital Entrepreneurship 

Course outlines 

1. Opportunities and challenges of businesses in the digital era  

2. Digital business idea  

3. Digital business design  

4. Digital business prototype  

5. Digital content strategy  

6. User experience (UX) and user interface (UI)  

7. Features, plugins, and add-ons  

8. Web analytics  

9. Defining and tracking business goals  

10. Usability and customer experience 

11. Acquiring customers in the digital age 

12. Digital business experiment 

13. Launching a new digital business venture 
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