Figure 1: Aviation Industry
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The airline industry is composed of different
local and international airline companies around
the world that both serve the domestic and
international markets. Airlines are the
companies that offer services of transporting

passengers or goods by air, either through
helicopters or jets.

With thousands of local and international
airline companies offering commercial, charter,
private, or even government use for passengers,
the opportunity for air travel just keeps on
increasing.

Airline Industry
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East Asia 1,194,854

Europe 602,668

The America 123,350 Oceania 68,216

South Asia 182,659 _
Middle East 54,944

Africa 14,504
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Figure 4: Industries that Need to Move along Global Supply Chains

Agriculture, forestry and fishing

Food products, beverages and tobacco
Coke and refined petroleum products
Chemicals and pharmaceutical products
Basic metals

Computer, electronic and optical products
Motor vehicles, trailers and semi-trailers
Other transport equipment

Other manufacturing

10. Accommodation and food services
11.  Real estate activities

12.  Other business sector services
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Source: OECD, calculation by Krungsri Research

11.
12.
13.

Wood and products of wood and cork

Paper products and printing

Rubber and plastic products

Other non-metallic mineral products

Fabricated metal products

Electrical equipment

Machinery and equipment

Electricity, gas, water supply, sewerage, waste and
remediation services

Construction

Transportation and storage

Publishing, audiovisual and broadcasting activities
Telecommunications

IT and other information services



SWOT Analysis

SWOT Analysis is a practical way to understand a
company’s position in the industry. It shows the

Stre ngths areas where the organization is great at
. : (Strengths), what it lacks (Weaknesses), how it
paudsanmeluesans nhldinanad can improve (Opportunities), and what’s holding
S it back (Threats).
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SWOT
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Figure 3: Share of Thai AOL Service Route (2019)
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Cross Cultural

India

Japan
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_~ Applicable Laws,
Regulations and
Rules



CAAT '

The Civil Aviation Authority of Thailand
-

CAAT is the aviation authority of Thailand.
Their responsibilities include regulating ,

“’ controlling, developing and auditing Thal
Civil aviation.



CAAT : The Authority
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Cabin Crew Briefing (30min)
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maassNtayaluudazinoddn ( Flight Information)

A' { o (~f 1 g P~
Fonanduwaseslwuaaztnadin.

el

—t s Limsafumaluf v ( Final Destinations )
2 Sagwuiindaen (Airport Name )

3.7 finezly ( Flight Number )
43282187090 N 8T ( Flight Duration Time )

5. ANNLANAILIDIVBILIaN (Time Zone and Time
Difference).
6..03090uszLANn lrudn (Aircraft Information)

7.§ﬁﬂ%a§m§a waz NUak (Crew Name List and
Flight Deck Crew )
8. 7umInIINLAE( Special Meal Name List)

9. iaga;ﬁ@ﬂmi( Passenger Information) ¢4 ¢

A oA & .
Turnensdusiu e ( Snecial need nassenaers)
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NMIUNUaAINWEWLNEIUY ( Flight
Duties)
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Your Text Here

You can simply impress your audience
and add a unique zing and appeal to
your Presentations.
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Passengers traveling with infants.

Passengers who are obviously pregnant.

. Suddenly ill passengers.

Incapacitated Passengers /Disabled Passengers / Passengers with Reduced Mobility
(PRM).

. Unaccompanied minors (UM).

. Child and Young passengers (YP)

Elderly passengers.

Buddhist monks / Novices.

9. Passengers traveling with escort dogs or service dog.
10.Deportees and Inadmissible passengers.

11.0Obese passengers.

12.Baggage in seat ( CBBG).
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SWOT
Analysis

- ALBERT HUMPHREY

nsesilen1FiinTze anmunaden Tasemeluiaznouen ves
yana 5300 uaz gaannisy sagnisenis SWOT MATRIX
Feagnadretulae Albert Humphrey i Stanford
Research Institute lussaed 1960S wag duil
1970s 1sznoudae Strengths, Weakness,
Opportunities uaz Threats
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SWOT Analysis List

Strengths Weaknesses
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Personal SWOT

Strengths P e
e Well educated - master
degree

e Proficient English

e Patient and careful

e Team worker

e Extensive reading

e Quick learner

Not experienced in SEO field.
Easily distracted
Often procrastinate
Disorganized

Not creative enough

" Personal
S SwWoOT
\\Analysis’, i

Opportunities Threats
e English speech platforms like
TED.

e Lots of chances to communicate
with native speakers in after-sales
service.

e English learmning clubs.

e People with better webpage
design skills do better than me.

e Not a good team leader.

e Used to work for small company
which doesn’'t offer professional
training.
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First Impression

* Eye contact

* Smile

* Magic Words
 Manners

» Greetings and Name
* Grooming

* Body language.




Eye Contact

Visual
°*  MSUAINY

'Y
®  MIUAINUN

o nseunlszay Visual 55 %
° M3ty
°  MmIAu Verbal
*  mslfile o mslnmniimuzeay
o mslFszaummldidinuyana
Vocal 38% Verbal 7% o mtrems TnelWdeyaiiuese
LAIMUNZ T
Vocal
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Eye Contact

40 Tips for Making Eye Contact 4.0

. O < »
Rather than looking Break your gaze
away, look at another  to make a gesture

spot on their face or to nod

When you look, Don’t look down
do it slowly when you look away

redLt

Make eye contact

talking to someone




Thailand : The land of smile
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Three Magic Words
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GOOD
CLOTHES

fﬂ&&ﬁ‘yhﬂ1 ee
confident and improve
ﬁheg>w<@wcsqfam/
activity.
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{4 Grooming
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Men’s Grooming
MEN'S GROOMING ‘ wsann

* HINTN
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* N
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* 191
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Women’s Grooming
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How About a Nice Hand?

ﬁ' Palm Up: 84%

Palm Down: 52%

Pointing: 28%




Dress Codes
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Business - Formal Business Business Casual Smart Casual Casual
Business - Formal Business  Business Casual Smart Casual Casual

There are typically four types of corporate dress codes: Business formal,
Business professional, Business casual, and Casual.
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LA ROCHE-POSAY
LABORATORE DERMATOLOGIQUE
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TRUE WHITE
PERFECT PROTECTOR
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LA ROCHE-POSAY
ASORATOIRE DERMATOLOGIQUE

Vte we
M me
Qitchioe ]

\NTHELIOS XL

e |

Physical Sunscreen

k4
[

9
asuduuaauuumMenn azaztousd UVA senaniiviile uuuilnulan
Y] v (Y] = ] 1 & . = ] 1
$9a UVA uag 593 UVB s1ud59@sunsadne ua ludlunideu ldm ng
Y o Iya ds! = zg L:; 1 9 Y] 1 Y Y
s izmua101991 191190 tazliilo Neudaniin uadunsoun laale o .

SRICHAND

msmutduguaumuozrug

Chemical Sunscreen
Y Y
ﬂMLLﬂﬂﬂizLﬂﬂH%zN’J‘ﬁmiﬂﬂ‘ﬂi’)\iN’JLi”IIﬂEJilzllﬂi’nJﬂUﬁ’Juﬂizﬂﬂﬂﬂl@\iw’sﬁﬂh%uuaﬂ

v o A g}./ dy di ] Yo 2 A Y o Y a dy = Y A
qa neogad D3 ed 13 Tuanil e lulsadgivn lihier Uszianiiszlliidennainvaie
v Y v
vuanlntedldmmez UVB duinandensedesgliainlndesldnassd UVA uas

sia UVB




D
@b
-
9
(@)
GJ

ear

® Clean and Clear complexion
@ Clean and Clear with good skin care

@® Clecan shaven
@ Professional look

@® it is forbidden to wear any malke up

® Appropriate make-up when on duty or at the slipping stations

ON

her ON
FACE FACE

CCGG 39.1

Covered with
Foundation/ Powder

Clean & Clear skin

Eye Makeup
(Mascara, Eyebrow,

Eye shadow, Eye liner)

No make-up

Blusher

Oil-free skin

\ \ Clean Shaven

Lipsticlk
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COLORSTAY ™
UV PRIMER
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Dark

Tan
Olive Skin Tones Carmel Skin Tones Deep Skin Tones
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uithoauisluady (pressed powder)
 uilwu(loosed powder)
* uillsas (translucent powder) SR

\ LONG LASTING PRESSED POWDER
\_ POUDRE COMPACTE MATIFIANTE
% LONGUE DUREE

uilswausesitu(foundation powder) NP
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EXTEND
YOUR
BROW

Using your brow pencil as your ruler...

» Rest your pencil on your nostril to
determine where your brow begins

* Next, angle the pencil across the eye
and through the pupil, this is where your

il | arch starts

v e » Finally, angle across the outer corner of

J = your eye to determine where your brow
’ ends!
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Eyeliner
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MEDIUM PINK

CHERRY

HOT PINK

CARMINE

GOLDEN BEIGE

DARKER
SKIN

BRONZE

MALLOW PINK

MALLOW PINK

TERRA COTTA BRIGHT RED

BURNT SIENNA

MALLOW PINK

SIENNA TERRACOTTA

BRIGHT RED

BRIGHTSIDE.ME
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Insert your subtitle here




Inflight Meal
Basic Service
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E: Enthusiasm
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C: Courtesy
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V_: Voluntariness manners
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' S : Smiling and Sympathy

E: Early Response
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BaS|C WOI’d FOF First Course
Infligat Meal service

Main Course

Cheese, Butter and Bread

Dessert and Fruit




NILUINDAIRITHNNLIAN

2IRITNAUNAIIN I8

Breakfast
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Menu

Appetizer

Butternut Squash Ravioli
Rosemary Browned Butter

Salad

Baby Kale Greens
Asian Pear Grapes,Candied Walnuts, Gorzonzola
HoneyVinaigrette

Main Course

White Bean Puree
Balsomic Glazed Lamb chops

Dessert

HoneyYogurt Panna Cotfa
Blood Orange Sauce

*CHRISTMAS S COURSE DINNER MENU*

APPETIZER
Fruits Pastry Square
Homemade crescent dough with fruifs filing, served wifh apple ginger glaze.

Roast Turkey Consomme -
Roasted furkey clear soup with rosemarry, carrof, polalo, leek and chick peas.

o Creamy Leek and Potato Soup with Smoked Salmon
i1 Smooth russef pofate soup with leek and smoked salmon.

REFRESHMENT
: Frutti Sorbet

MAIN COURSE
Chicken Confit
Homemade chicken confit served with ,c*gbbago mashed and asparagus beans.

Seared Halibut Fish on Cannelloni
Pan seared haiibuf served with pump.k‘x;n cannelloni, clams with butier sauce.
*

Braised Lamb Rack
Broised lamb rock with prunes ond raisins, served with hasselbock pofofo
ond blue cheese enriched with chef special iamb souce.

DESSERT
Baked Maingue
Boked almond and hozelnut rx‘eﬁngue, filed with soft bemies.

Black Forest Trifle
Black forest tnfle layered with chocolote cake, cream and chemes,

ST TR

W RMI139++ 3¢ E-3

Kindly noufy one of our associates if you have any allergic intolerances
Above prices are subject to 6% government tax and 10% service charge



Inflight Meal Service
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COLOR: Pale yeliow

TASTE: Moliow swoet
cream Rovor

USES: Boking cookies,

Salted
Butter

COLOR: Pale yellow

TASTE: Siightly piquant notes
\gst midd cream flaver

moking
scrambling eggs

COLOR: vory
TASTE: oot
unsalted, slightly sharper
# solted

USES: Making muffins,
cropes, brownies, cormibe

@ Cultured

Butter

COLOR: Cream

TASTE: Tangy, acidic, and
fuller loctic fiovor

USES: Moking galettes,

coffeacake, risotto, or
shice of bread

© Spreadable
Butter
COLOR: Yollow

TASTE: Croomy with an
oy offertaste

USES: Spreading on toast,
pancokes, watfles and
vegetobles, or dolloping on
mashed potatoes

COLOR: Pale yellow

TASTE: Tangy, smooth, and
slightly sweet

Plant-Based
Butter
COLOR: Cream

TASTE: Bright, rich, creamy,
and cultured

USES: Roosting vegetables
o figh, maoking posta 3
biscuits, pie crusts,
shortbreod cookies

COLOR: Golden yeliow
TASTE: Rich, tangy,

siightly sour but overall
creamy flavor

USES: Boting croissants,
brioche, putf pastry,
cooiies, profiteroles, eclairs

COLOR: Saffron yeitow
TASTE: Grassy, roasted,
and nutty notes

USES: Sauteing fish or
vogetables, making
holtandaize, or dipping
<ooked seafood

COLOR: Pale cream with
specks of herbs or spices
TASTE: imports the taste of
the herbs or spices mixed in
USES: Finishing cocked fish,
moat, and vegetabies, or
making a quick pon sauce

=

Goat
Butter

COLOR: Cream
TASTE: Mitdiy tangy and
pungent with an overall
bright and smooth

USES: Smearing on artison
breod, drossing vegetables,
baking butter-based
cookies.

with

OLIVEOIL & SEA SALT

Smen
Butter

COLOR: Soft yellow

TASTE: Strong piguont flaver
USES: Spreading on

into coffee

COLOR: Doep yoliow
TASTE: Mild, milky, and
slightty ocidic

USES: Boking whoopi
pies, soft protzels, shoofly
pie, faschnauts,

opple dumplings.

15

Whipped
Butter
COLOR: Pear!

TASTE: Mild, light,
slightly oily

USES: Sproading on
beoad, 05,

and pancakes

COLOR: Amber
YASTE: Cararnel and
nutty notes.

USES: Moking cockies,
grancia, pancakes,
wotfles, or savory sauces

WebstaurantStore
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Fromages frangais

Maroilles Cantal

"\'{\

w’/, : e " -
Cheévre Tomme de  Munster Comté Morbier
Savoie

-
y 4 o

Délice Neufchatel Mimolette Monts;dbr Emmental
de Bourgogne

"'M.A

Crottin oulette Saint-Nectaire Valencais
de Chavignol d’Avesnes

W, 1 > X \ A

Chaurc Fromage Saint-Félicien Picodon
Fondu o (

7 SREE58.,

THA WIBATEUIBAITNYN

Tnlusauluwuavuantd
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MAKE THE PERFECT

CHEESE BOARD

PICK ONE OF EACH CHEESE TYPE
MOZZARELLA

FRESH & MILD

STILTON

PUNGENT

MANCHEGO

g &

EARTHY

AGED CHEEDAR

BRIE HUMBOLDT FOG SAINT ANDRE

-

B S
W Y N

@«

BUTTERY
MILDLY ACIDIC

GOUDA JARLSBERG
BUTTERY

NUTTY

SAGE DERBY PROVOLONE
Arde

L"vy I \
SAGE SMOKEY EARTHY
SWEET & SALTY
PARMESAN  AGED ASIAGO CHESHIRE

’,A

PUNGENT

U3z1an

1. Soft Cheese.
2. Semi- Soft
3. Semi- Hard

4. Hard :




Fruit and Dessert
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LATTE CAPPUCCINO

1 * Espresso * Espresso
Just coffee + Steamed milk  « Steamed milk
* Foam

AMERICANO  ESPRESSO DOPPIO CORTADO RED EYE

* Espresso + 10z Espresso + 20z Espresso + loz Espresso + Coffee
* Hot water +» lozSteamed milk  « Espresso

W) m Ew

GALAO LUNGO MACCHIATO  MOCHA RISTRETTO

« Espresso * Long pulled * Espresso shot « Espresso + Short pulled
« Foamed milk CIRIeD * Foam + Chocolate espresso

+ Steamed milk

v U e

FLATWHITE = AFFOGATO CAFEAU LAIT  IRISH

» Espresso * Espresso + Coffee + Coffee

+ Steamed milk * Icecream + Steamed milk + Whiskey
* Sugar
* Cream
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1.Black Tea
2.Green Tea

3. Chinese Tea
4 White Tea

»5. Herbal Tea

6.Flavored Tea
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ANMIRINILLAN (Baby Meal)
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BBML Baby Meal ewnsiinnzdmiuin e 6 douiuly

IuALINLNG awhe 3 1 CHML : child Meal onsimmzdmsufnifiognani 23




2119836 (Vegetarian Meal)

AVML : Asian Vegetarian Hindu Meal

RVML: ANRITUIRITARIRIL AU T UALRL
Raw Vegetarian Meal ‘ L u
| AULAE
ANWITNIRITANNRIBN RNV VOML:
WA AT WA b N Vegetarian
Oriental Meal

2191319 LUUAZIUAN ‘]Jﬁq\‘i(?’ﬂ&]

" AGECDY
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VJML.:
VLML: @ Vegetarian Jain
Vegetarian Lacto-Ovo Meal W mea|§ o
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LCML

LCML : Low Calorie Meal 02 LEML : Low Fat Meal

DIMITHANIUA MU AT UANADINTAIUANIADDS 91MIINBIAAIADTDAM 1YL

()5 LSML: Low salt Meal ()/] DBML : Diabetic Meal
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NAITNINITUANE

GFML : Gluten Free Meal
06 BLML : Bland Meal
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NLML : Non Lactose Meal
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HNML: Hindu
KSML : Kosher Meal Meal
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BINRTINLE 1 FPML : Eruit Platter Meal
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SFML : Seafood Meal
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