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Figure 1: Aviation Industry
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The airline industry is composed of different
local and international airline companies around
the world that both serve the domestic and
international markets. Airlines are the
companies that offer services of transporting
passengers or goods by air, either through
helicopters or jets.

With thousands of local and international
airline companies offering commercial, charter,
private, or even government use for passengers,
the opportunity for air travel just keeps on
increasing.

Airline Industry
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East Asia 1,194,854

Europe 602,668

The America 123,350 Oceania 68,216

South Asia 182,659 .
Middle East 54,944

Africa 14,504
Grand Total 2,241,195 S noamugAmeisufouesin2ses
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Figure 4: Industries that Need to Move along Global Supply Chains

1
1. Agriculture, forestry and fishing 5
2. Food products, beverages and tobacco 3.
3 Coke and refined petroleum products 4.
4, Chemicals and pharmaceutical products o
5. Basic metals 6.
6.  Computer, electronic and optical products 7.
7 Motor vehicles, trailers and semi-trailers 8.
8 Othertransport equipment
9. Other manufacturing 9.
10.  Accommodation and food services 10.
11.  Real estate activities 1.
12.  Other business sector services 12
13

‘Source: OECD, calculation by Krungsri Research

Wood and products of wood and cork

Paper products and printing

Rubber and plastic products

Other non-metallic mineral products

Fabricated metal products

Electrical equipment

Machinery and equipment

Electricity, gas, water supply, sewerage, waste and
remediation services

Construction

Transportation and storage

Publishing, audiovisual and broadcasting activities
Telecommunications

IT and other information services
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SWOT Analysis

SWOT Analysis is a practical way to understand a
company’s position in the industry. It shows the
areas where the organization is great at
Stre n gths (Strengths), what it lacks (Weaknesses), how it
yaudannmeluosdng mhldinanad can improve (Opportunities), and what’s holding
s it back (Threats).

w Weakness

yaseunnmelueing Ml

nanaidy

o)

Opportunities

Tomavinmeuenesdns imldidanad

SWOT

equmindladhaiituoadn wiofwoanu? w nawd madnn aamdmg

Ve

e mzanmdii?
epsivosquiriuduinniohi?

it vinuy unsdidos) ednuuzmshau AsryIuMsMegstvietne Wiiia

enindiulaiaiinzonsotelisadnaiandeduioaia fiszuunazil

FIEES

iy lumendaazanlinlg?

mEnm iy g gunsalineg maluTadiiguil fuae uasdniiasdien efidoaaluiiy wieviayamns ludunmisiidhdny iy

winmnAnsgnd innsaae winanssdy

Lo lufieumamauioduiifiniioguisios s ? oninudfiamzdn

B

samaiqumdsogiTomaduTauazinn Tldndudnnnodans Auianglmiienszdungamalumondaiiinmannifoousln?

Snanuoefazamsaning i

a 2y Gy
Fovnniuniohi? wlusininig i ld

eozsshaludsmuinuernusoinntdby Towififolysiviams wioi
emmimnmaTaduonanenfiouFmsigsiwenuluonnald
Wiohi?

evainssvouu Tnafun Tnan

@ula?

wuenlathaiii S Tumauan s

g msioq mswgiis maTuTod iudu
engudhng viogad FamaRownlas i huimndahaiasaus quuitohi?

i Top of mind w3e'hi? sfnnTimewmmalataiiviliguidufoulumenda?

_/

8

Figure 3: Share of Thai AOL Service Route (2019)
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Q&A
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- Applicable Laws,
Regulations and




CAAT : The Authority

CREW DOCUMENTS

AIRLINE IDENTIFICATION CARD.
VALID PASSPORT.

CREW CERTIFICATION CARD.
MEDICAL RECORD .

ID CARD
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maa3oadayaluudazifivadu ( Flight Information)

%

Fonondndesiluudaziivadn

. Timiaadunsluitlau ( Final Destinations )

2 Forwwiutlanama (Airport Name )

3.fignduerls ( Flight Number)

4.5zuzamaniioaiu ( Flight Duration Time )

5.auuANLI0ITaIIN (Time Zone and Time
Difference).

6.1n3098utlszian Inuiiu ( Aircraft Information)

7.ﬁﬂ‘ﬁa§m§a uaz niau (Crew Name List and
Flight Deck Crew )

8.578m 3811 3NLAE( Special Meal Name List)

9. ﬁaga;ﬁﬂumi( Passenger Information) 614

luidenfusiie ( Snocial nood )

22

ﬂ”liL@]%‘ElNiﬂﬂﬂi%&@iﬂ&ﬁﬂ')ﬁ%
[octng e s

Tuieswin wia Weaaduamsiin gniascldFunisusatioya

112813 aNian veaud w32nfs M3azI 1

— —

Schedules TG 642

23:55 07:40
e
[scmanes o ]
11:45 17;00
NRT e

v oo X oo ¢ oo v v
1. Funivitedal finaauaz nalifan 1szma

2 funivdhaumaziindvins

3. Funind =
- Fnivdsnania

Yo w oo oy
AnnhhSuaanua ey

23

mmgﬁ@mulmﬁmuu ( Flight
Duties)
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Your Text Here

You can simply impress your audience
and add a unique zing and appeal to
your Presentations.
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mdjuaauumcadmany

THE EXIT SEATS MUST NOT BE
ASSIGNED TO THE FOLLOWING
CATEGORIES OF PASSENGERS.
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THANK YOU

Insert the Subtitle of Your Presentation

SWOT
Analysis

- ALBERT HUMPHR
insoaloii1dins e anmiaadon Misonioluazniouen vea
yana 730 uaz gaamnssu dagnisonin SWOT MATRIX
Fagnasaulas Albert Humphrey +n Stanford
Research Institute 1usalawil 19608 uas diidl
1970s 1sznoudw Strengths, Weakness,

Opportunities uaz Threats
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Personal SWOT

Strengths

Weaknesses

= Well educated - master
degree

- Not experienced in SEO field
- Easily distracted

roficient English
atient and careful
cam worker
xtansive resding it Cite shouah
Quick learner

Personal
SWOT
Analysis

Opportunities Threats
- People with better webpage
design skills do better than me

- Not & good team leader.

- Used to work for small company
which doesn't offer professional
training

= English speech platforms like
TED.

= Lots of chances to communicate
with native speakers in after-sales

service.
= English learning clubs.
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“GROOMING GUIDANCE FOR SERVICE”

First Impression

Eye contact

Smile

Magic Words
Manners

Greetings and Name
Grooming

Body language.

Visual

* muudamo

* msudanih
* ndeuliziy
* i

* MRy

© ldile

Vocal
o A amn
 Snzvoamg

Eye Contact

Visual 55 %

Verbal
o maldawnionnza
o msldsdunmnidiiyana

Vocal 38% Verbal 7% o matoms Tolidoyaiifiunie

* manhadoaiihiidanimndls

o mildiduage doh degels

36
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Eye Contact

4 Tips for Making Eye Contact 4.8

37

Thailand : The land of smile

38
Three Magic Word
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Three M;;ic Words
39
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40
GOOD
CLOTHES
41

1.M3uA 9L haeIR7
2.M3uaANNAEaNA

3.mMIUGINe g}LLaLﬂ%aGLL@iQﬂ'M

26/02/66

14



Men’s Grooming

MEN'S GROOMING * nsann
‘ =) * fimih

H * MISUAINY

’! v l o idu
* ngealszau
% LEVIRVIEN

* nau

43

Women’s Grooming

LRI

' 9
* msuasnih
° MIUAINY
* 1AT0alszdu
°* nau

* N3O

44

How About a Nice Hand?

F/ Palm Up: 84%
. Palm Down: 52%

Pointing: 28%
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=DRESS CODES

=
=
>

Buinens- formol e buinen Cowdl  Smar Canuol Canuat

=
=
=
A

Buiness- Fomol  Business  Business Casual Smart Comal  Canuol

There are typically four types of corporate dress codes: Business formal,
Business professional, Business casual, and Casual.
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Physical Sunscreen

Asuituaauumonmazazfou
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Chemical Sunscreen
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%nw lundu (pressed powder) )

N\
‘ uiliifu(loosed powder) STAY ‘;
il _,

* ufliifwe (translucent powder)

« uflwnausositu(foundation powder

= e

LIFTING

EXTEND
YOUR
BROW

’__) Using your brow pencil as your ruler...
-

+ Rest your pencil on your nostril to
determine where your brow begins

« Next, angle the pencil across the eye
and through the pupil, this is where your
arch starts

« Finally, angle across the outer corner of
your eye to determine where your brow
ends!
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Eyeliner
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Thank you

Insert your subtitle here
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Inflight Meal
Basic Service

MIATINTIIANIgamRNIINTiasuAzLIN
ANENFLNIIANMIEARIANITTNLTNT
U INIFURIUFAUM

. i S : Smiling and Sympath
E: Enthusiasm oo 9 SV pathy
mzdunszmandeandaiola aunduniula ol ldlos

E: Early Response
aovuauaInuRoImsvoIgni T
C: Courtesy N

. . P Tavithizse
onsowdonTou gamiouos

R : Respectful
| | ‘ oo un gt douiowam

- ‘mage tr waz i
wmavenGumdn ivososins oz
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doufaudouau

V. : Voluntariness manners
finnuihiiaemodiiulaims

83

Basic Word For First Course
Infliq@t Meal service
~ :J

-«

Main Course

Cheese, Butter and Bread

Dessert and Fruit

84
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Brunch
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ey 02:00)
Breakfast
. ovwaau amInansin
F3 . .
flausnuasinuas iiluilowan
udaday fwmiuTuwlinfion
RRIIMMIAUUE MUBMITASN
luaawitn (6:00- WBaEnaden
Menu HrCrmisTias 5 Counst [INNENVEND - 4
APPETIZER

Menu

ot Pashy Square.

Appetizer

Butiornut Squash Reic
Rosemary Bowned B

Main Course
Wit Bear e
Bt Lo

Dessert

ogurt Panra

B

RM139++

86

Inflight Meal Service

87
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> First course

First course dulnaifilininisun
\n3psduineniu asadnag 'ﬁuag
iy mensiufezdnadaien
UszNIRAAGII 9 1% FAAT

sanUawsanen G4naaa ninasa

88

Main course
NUNAN EINIANAEL

Types  Butter

BUTTER

OUVEON St saiy

26/02/66

30



Fromages frangais

[ PN
Camembert Roquefort Maroilles ~ Cantal Epoisse
———
Chévre  Tomme de  Munster Comté Morbier
Savoie

e v

Eélicc Neufchitel Mimolette Monts-dor Emmental
de Bourgogne

tin “Julette Saint-Nectaire Valengais  Brique
de Chavignol dAvesnes = i
N b S

s 7
Chaource  Fromage ~Saint-Félicien Picodon Bleu dAuyergne
n ecoutez.com

93

T

26/02/66

31



26/02/66

MAKE THE PERFECT
CHEESE BOARD

I LLt]ﬁmebézkeél
Uzian
1. Soft Cheese.
2. Semi- Soft
3. Semi- Hard
4. Hard :

94

Fruit and Dessert

95

aanid

Fruit

96
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FLATWHITE ~ AFFOGATO  CAFEA!
Espesso +Espesso otk

“Simedmk  <kecwmm el
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wawsaswunldiiu 6 dsziom

1.Black Tea

2.Green Tea

3. Chinese Tea

4.White Tea
L————6. Herbal Tea

6.Flavored Tea

100

26/02/66

1.omnsdmsuidn
2.0maiaaisa
3.9m3Nn1msunng
4 prsmumdnenain

A
5.?]'11"[']5?]11'1

21MI8NNIVLAN (Baby Meal)

2:‘3 UAIUALINLAA DI 2 LFan

DA
iy
P 011U WINLAR B 1 )

ogaaudusniiaanta 4 1

‘ r f\ BBML : Baby Meal onsitumcnisudnong 6 doiui

21uAIuALINLAA WD 3 T CHML : child Meal owrsiivnzdwsdniionnanh 23

102
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Vegetarian Lacto-Ovo Meal

wuliiingannzdmiugi hindio

8113098336 (Vegetarian Meal)

AVML : Asian Vegetarian Hindu Meal

RVML: MINIAIIRA M TLAUUQUAT
Raw Vegetarian Meal TENRARIMILARIUGLAE
9 ‘ duidy
FIUNFNTDI VOML:
« Vegetarian
Oriental Meal
4 AT WUUAZIWeN UIaay
legetarian, ’
‘ AN,
VJML:
. 2 Vegetarian Jain
VLML:
lfﬂ meals

MIIFATINTLAL

Bl nia Hiutio maw

LCML = LFML

LCML : Low Calorie Meal

MsndsINA nzdmiudiidesmsaiuguunags

LSML : Low Salt Meal

o113 Twdousi1 wie hilldanlszneuveunde

DBML LSML

LFML : Low Fat Meal

ermsnommansead Tl

DBML : Diabetic Meal

emsdmsudihonnnam

104

BLML

0 i annsilsamnudnlag fe

06

NLML : Non Lactose Meal

o1haaiogluu

105
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IR TANNRANFAFUN

MMIAWNENMAU QiHUARIINQINMAB I

RELIGION
FOOD
|
’ 1
HNML: Hindu
KSML : Kosher Meal Meal
awsEmilgiuia msimILiuTe
mawda mamﬁu@"[ﬂﬁ\ﬁaﬁ
uRsyUn

106

DIRIINLEI It
A ansamaalal 19 A liaungnia
2 G] walalae uaz waldudis.

SFML : Seafood Meal

21RINCER

26/02/66

M3V MIIATOANLUIATITY

*
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1n3asauion laun m nuw Faalnuas

30U,
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