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G Wellness as the active pursuit of activities, choices and lifestyles that lead to
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WELLNESS INDUSTRY HAS SYNEGY WITH MANY
HIGH-GROWTH NICHE SEGMENTS

Medical Tourism

Culinary Agri Tourism

Tnuris“(

Eco/Sustainable
Tourism

Cultural Tourism \
/ ? Adventure

Sport tourism

"""" tourism

........ 3

o Spiritual  Volunteer

........ tourism tourism
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10 KEY PURPOSE OF WELLNESS TOURISM
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To improve physical health To improve overall well being
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To improve mental health To find purpose
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To connect with other Torelax and stress
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To learn somthing new n To challenge yourself
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To escape daily life To have a joyful experience
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The 2023 Traveler
Emerging Trends that are
Innovating the Travel Experience
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wellness Travel onrise as
consumers prioritize health
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The Global
Wellness Economy:
Thailand




Thailand Wellness Economy and Ranking

2020
$29.0b #24 #9
Wellness Economy Global Rank Regional Rank
Out of 218 Countries Out of 45
World Wide Asia-Pacific Countries

B266,570,000,000
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Thailand Ranking out of 218 Countries

Wellness Real Estate Physical Activities Healthy Eating, Nutrition, Mental Wellness Workplace Wellness

Wegiht loss

$2.9b in 2020

Alm|A
$0.4b in 2020

$8.7bin 2020
#18

$0.4b in 2020

$0.1bin 2020
#39

$1.7b in 2020
#24

$1.1b in 2020 $0.01b in 2020

#15 #67
Treaditional Public Wellness Tourism Spa Thermal, Mineral Spring
Complimentary Medicine Health,Prevention 6.5 millions Wellness Trip
Personalized Medicine {lnbuund R Dumestic]
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$8.7b in 2020
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$6.5b in 2020
#27

$4.7b in 2020
#15

Thailand Wellness Economy

Sectors (2020)

(US$ billions)

$2,500 $5,000 $7,500 $10,000

$0

$8,663b

Healthy Eating,
Nutrition, Weight
Loss

$6,532b

Personal Care &
Beauty

$4,695b

Wellness
Tourism




Composition of the Wellness
Economy (2020)

@ Healthy Eating, Nutrition, & Weight Loss m Personal Care & Beauty

B Wellness Tourism, Spas, & Springs m Physical Activity

» Traditional & Complementary Medicine ® Public Health, Prevention, & Personalized Medicine
m Mental Wellness ® Wellness Real Estate

a Workplace Wellness

Thailand +—S—— >

Asia-Pacific

World

0% 0% 20% 30% 40% 50% 60% 70% BO% 90% 100%

Source: Global Wellness Institute
ource: Global Wellness Institu Global Wellness Economy: Thailand - September 2022
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Key Wellness Experiences in Thailand
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Meaningful Wellness travel msna\)lna)woaumwn
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Meaningful Wellness travel Ition of V/ Y
purpose-driven travel to improve well-being in mind, body or spirit
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Sample Idea of
Meaningful
Wellness Travel
Themes concept

1.Sustainable Wellness

2. Spiritual Wellness
3.Culinary Wellness

4.Eco & Adventure Wellness
5.Wellness Agro Tourism
6.Family Wellness
/.Volunteer Wellness

8. Transition Wellness
9.Physical Fithess Wellness
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Sustainable Wellness

n§Uaumw1ﬁ}a Wellness Tourist ahgsndlan nasiga:dga
UaDTUsuﬂsuaaﬂuumﬁauaubnﬂmsquaLﬁanau[anaims
QuazvILAdDU Ua:ANUILEU BuduRwndovidu Eco-
Friendly, Wellness resort wyan msmn:)aoo aulUWURWD
ydgaa Carbon footprint AvASSU NoVIREIDENVSUNQUDUN
yesawavinadoulaiigasosglaikaulunavau

Responsible + Sustainable + Social impact
Eco-Friendly hotel

[ ow carbon footprint

L ocally-sourced food

Authentic experices



Spiritual Wellness
Holiday

NSU3UMWARAURNaNUAUS:K19MsHovINgdWogumwLa:
NoVINEBELINIEYsyYneu DvASIUTDLALSIVMNE (Physical)
20 (Mental well Being) ua=sadeyeyieu (Soul & Spirit)
wu Msians msilalon: msudauazalWaraunae
mmsua:aqulwsw‘&aaumw IKU=d1KSU wellness Tourist N
auldmsundeykiMmouandayayieu SudonUMMguUavEdN
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Eco-Adventure Wellhess

NSUSUMWWENUAUADASSUNDVINEIBLIUSAYIKNEAU
Wellness tourist NSASSSUBALE:MSNDEYATBUAIL
UKADSSIUDLSSSUNA WU Mstauth wigiSomanKkSowg
BouAy It dth uazmssudasth







Family Wellness
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Physical Fithess
Wellness

nSUgumwhnaanuuuuIWaUoIunad@uAIUWa ADIULLGY
LISLYDLSIVAYUADOD WanAUMYLWUISTOTINQ Kabdu
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Meaningful Wellness
Travel

TO LEARN
TO CONNECT
TO DISCOVER
TO CHANGE

TO FULFIL

TO RESET

TO IMPROVE
TO TRANSFORM
TO ACCOMPLISH &

TO OVERCOME (hida-Som




Have any question?
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