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fegraty malulaBiueus (Robotics), Tyaiuseivg (Al), vdeawy, n1sanmeiugnssy Wudu
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3. UINNTIUWUUESEY (Sustaining Innovation)

Y] o A L. . & 1Y) A a X aa '
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4. WIANTSUKUUMDEDA (Incremental Innovation)
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Network Process Product Channal Customer

Connections Signature or system How your offering Engagement
with others to superior methods Complimentary are delivered to Distinctive
create value for doing your products and customers and interactions
work services users you foster
1 1
1 1
1 1
Profit Process Brand
Model
Configuration Offering Experience
_— - .
i i i i i
‘ i i i H
X : . & '
Profit Model Structure Product Service Brand
The way in which Alignment Performance Support and Representation
you make money of your talent Distinguishing enhancements of your offerings
and assets features and that surround and business
functionality your offerings
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